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Disclaimer 

Our remarks today may contain forward - looking statements, 
relating to Northamptonôs operations or to the environment 
in which the Company operates, which are based on 
estimates, forecasts or projections. These statements are 
not guarantees of future performance and involve risks and 
uncertainties that are difficult to predict or control. A number 
of factors could cause actual outcomes and results to differ 
materially from those expressed here. These factors include 
those set forth in our Annual Report and Annual Information 
Form, which can be found at www.sedar.com .    

 

Although any forward - looking statements are based upon 
what the Company believes to be reasonable assumptions, 
we cannot assure shareholders that actual results will be 
consistent with these statements. In addition, Northampton 
disclaims any obligation to update or revise such 
statements, whether as a result of new information, future 
events, or otherwise, nor do we commit in any way to 
guarantee that we will continue reporting on items or issues 
that arise during and after this meeting.  



Å16+ hotels in GTA, 
southwestern  Ontario, 
Ottawa, Montreal, and 
Princeton, >2002 rooms  

ÅGreat accommodation in the 
mid -scale segment  

ÅMajor franchises  

ÅExcellent operations; solid 
management  



Hospitality business 

ÅCosts remain high 

ÅSlight improvement in business and 
tour  travel but no real momentum 

ÅBooking patterns very short 

ÅIncreased supply and high-end 
discounting squeezes margins 

ÅFinancing beginning to ease 



Strategic approach 

ÅWe see cash-flow as a measure of 
the health of our business 

ÅWe are value players:  value for our 
customers in all our hotels; value 
for our shareholders 

ÅCareful management to identify 
and capitalize on the right 
opportunities to build, buy, or sell 



Industry honours 

ÅQuality Inn & Suites in Oakville won 
/ƘƻƛŎŜ IƻǘŜƭǎ /ŀƴŀŘŀΩǎ нлмм DƻƭŘ 
Hospitality Reward 

ÅCountry Inn & Suites in Kanata won 
the Tourism Business Award, 
awarded by the Kanata Chamber of 
Commerce 



Financial highlights 

12.2%  
increase in sales 35.5%  

Improvement in EBITDA 

71.0%  
Increase in cash-flow 

$1.9 million  
Rise in income from operations 

$1.7 million 
Increase in net income 



Revenue from operations 

ÅFYE2011 sales $28.8 million, up 
12.2% 



Operating highlights 


